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Cities and Fascination: Beyond the Surplus of Meaning, utg. av Heiko Schmid, Wolf-Dietrich
Sahr & John Urry (Farnham/Ashgate, 2011). 240 s.

Gilmore, James & H. Pine, Joseph, The Experience Economy: Work is Theatre & Every
Business a Stage (Boston, Mass/Harvard Business School Press, 1999). 254 s.

Gunning, Tom, “The Cinema of Attraction: Early Films, Its Spectator and the Avant-Garde”, i
The Cinema of Attractions Reloaded, ed. Wanda Strauven (Amsterdam/Amsterdam
University Press, 2006), s. 381-388. 18 s.
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Fulltext i DIVA:
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Moss, Stuart, The Entertainment Industry: An Introduction (Cambridge, 2010). 370 s.
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(Lund/Studentlitteratur, 2006). 180 s.

Schwartz, Vanessa R., Spectacular Realities: Early Mass Culture in Fin-de-siecle Paris
(Berkeley, Calif./University of California Press, 1998). 230 s.

Stromberg, Per, Upplevelseindustrins turistmiljoer: Visuella berdttarstrategier i svenska
turistanldggningar 1985-2005 (Uppsala/Konstvetenskapliga institutionen, Uppsala
Universitet, 2007). 300 s.

Upplevelsens materialitet, red. Tom O’Dell (Lund/Studentlitteratur, 2002). 216 s.

Summa: 1 829 sidor

Tillkommer ytterligare minst 500 sidor litteratur till den egna essén som véljs i samrdd med
lararen.
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